1. Source: “Anti-Fan Club”, The New York Times Magazine, 

     Page 26, Sunday, November 26, 2006.

	This article deals with the rise of anti-fan groups, specifically those that arose in reaction to the rapidly growing popularity of Rachel Ray, a juggernaut in the world of food celebrities.  To some, Ray is an “overwhelming presence that seems to crush everything in her path.”


	Sounds like a good reason to change the channel, but instead Lane started her community and alerted the 40 or so people on her Live Journal friends list.  Only a few joined, and the community remained relatively small until it was mentioned last year (in a pro-Ray essay) in the online magazine Slate.  By then, Ray was on her way to becoming the pop-culture juggernaut that she is today, with a couple of Food Network shows, a syndicated talk show, a magazine started a year ago that id expected to top a million in circulation in the next few months, plans for a restaurant and even CDs of her favorite songs for kids and the holidays.  Meanwhile, Ray-bashing has flourished too.
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